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RESEARCH PROBLEM

Commodity exchanges are specialized market institutions in commodity trade
where goods whose prices are unstable are traded in an organized manner.
Trade is conducted in a standardized manner according to pre-established rules.
The global market poses constant challenges to marketing, so the research
problem is a model of successful marketing communication that will lead to the
development of stock exchanges in the Serbian market.

OBJECTIVES

The aim of this paper is to analyses the relevant literature and research results to
define the marketing strategy for the development of commodity exchanges,
which by their role in trade belong to global markets. The research
recommendations will emphasize the importance of commodity exchanges for
the development of trade and competitiveness.

HYPOTHESIS

Adoption of an adequate marketing communication model will increase the
competitiveness of commodity exchanges in the domestic and world markets.
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METHODOLOGY

The theoretical method of consideration and marketing research methods are
used to investigate the competitiveness of commodity exchanges on the market.
The aim is to prove the set research hypothesis with the set methods and to
consider the theoretical view of the problem that will lead to certain
recommendations and conclusions. Special methods used in the paper are
analysis and synthesis, method of logical deduction as well as statistical
methods of data processing. Of the quantitative methods of marketing research,
the method of explanation and the method of prediction are used.

RESULTS

The results of the research show that commodity exchanges are a very efficient
marketing channel on the basis of which economic and communication goals
can be achieved in the market. By applying an adequate model of marketing
communication, it is possible to increase the importance of stock exchanges on
the local and world markets to a certain extent.

IMPLICATIONS AND CONTRIBUTIONS

It was established that the application of marketing planning strategy and
SWOT analysis of market potentials of commodity exchanges can improve the
position and increase competitiveness in the market. The contribution of the
work from the theoretical point of view implies the historical and global role of
commodity exchanges with special emphasis on the importance of commodity
exchanges in inclusion in regional, European and world markets.

KEY RECOMMENDATIONS

The conclusion is that the application and change of legal, informational,
innovative and technological changes based on knowledge can increase the
competitiveness of commodity exchanges on the market.

KEY WORDS

Commodity exchanges, Marketing, Competitiveness, Market

NOVI SAD SCHOOL OF BUSINESS
AP Vojvodina, Republic of Serbia



COMMODITY EXCHANGES AS A MARKETING CHANNEL| 161
REFERENCES
Bozi¢, D., & Todorovi¢, T. (2009). Berzansko poslovanje efektima sa posebnim
osvrtom na trgovanje i aktuelnosti sa Beogradske berze. Skola biznisa, 4/2009,

80-92.

DPordevi¢, B. (2019): Robne berze — terminska trgovina i robin derivati. Zajecar:
Megatrend univerzitet Beograd, Fakultet za menadzment Zajecar.

Pordevi¢, A. (2014). Savremeno berzansko poslovanje i berze u Evropi i kod
nas. Beograd: Univerzitet Sigindunum.

Kuzman, B., & Prdi¢, N. (2020). Specialized market institutions in the function
of agriculture development. In Sustainable agriculture and rural development in
terms of the Republic of Serbia strategic goals realization within the Danube
region (131-147). Belgrade: Institute agricultural economics.

Milisavljevi¢, M. (2010). Strategijski marketing. Beograd: Centar za izdavacku
delatnost Ekonomskog fakulteta u Beogradu.

Prdi¢, N. (2019). Efekti trgovine na berzi. Kultura — Polis, 39, 353-362.

Prdi¢, N., Kuzman, B., & Damjanovi¢, J. (2019). Marketing research in the
function of business efficiency. Economics of agriculture, 6(4), 1039-1054.

https://www.belex.rs /o_berzi/istorijat, Accessed: 21-11-2019.
https://www.belex.rs/proizvodi_i_usluge/indeksi_opste, Accessed: 21-11-2019.
https://www.belex.rs/proizvodi_i_uslugeBELEXfix, Accessed: 26-12-2019.

https://www.belex.rs/trzista_i_hartije/organizacija_trzista, Accessed: 26-12-
2019.

http:// www.proberza.co.rs, Accessed: 11-06-2019.

NOVI SAD SCHOOL OF BUSINESS
AP Vojvodina, Republic of Serbia


https://www.belex.rs/proizvodi_i_usluge/indeksi_op?te
https://www.belex.rs/proizvodi_i_uslugeBELEXfix
https://www.belex.rs/trzista_i_hartije/organizacija_trzista
http://www.proberza.co.rs/

